Direct mail: why your multichannel
strategy needs it in 2020

Multichannel marketing campaigns that reach customers wherever they are to be found
have been shown to generate three times the spend of single channel campaigns?. As it
becomes more challenging to maintain results from digital channels, many marketers are
realising that adding direct mail into the mix is an effective solution and that their
customers actually like it. The rarity of real, physical mail has increased its perceived value
and today’s digital print, automation and data-driven targeting technologies give marketers
a new, deeper level of personalisation that drives results like these...
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The facts are clear: direct mail combined with digital channels in a planned,
multi-channel approach is shown to deliver the strongest business outcomes,
Increasing return-on-investment and customer engagement.,

mmwa3degrees is a specialist provider of one-to-one
customer communications and one of Australia’s most
experienced direct marketing companies. Call our
customer service team to find out how to improve your

results with direct mail and a multichannel approach.
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